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“The Letter”  
by Charles Eliot  

(Inscribed at the National Postal Service Museum  
in Washington, D.C.): 

 
Messenger of Sympathy and Love 
Servant of Parted Friends 
Consoler of the Lonely 
Bond of the Scattered Family 
Enlarger of the Common Life 
Carrier of News and Knowledge 
Instrument of Trade and Industry 
Promoter of Mutual Acquaintance Of Peace and of Goodwill Among 
Men and Nations.   



“Go Blue!” 
Stamp Out Carbon 

 
“For United States Postal Service employees concerned with falling revenues due to the decline of first 
class mail, my plan changes this trend by eliminating an important ethical conflict many people face 
when choosing between sending paper mail and using email.  My solution is carbon stamp which allows 
anyone sending mail to sequester the carbon cost of their letter in the form of a living tree.” 
 
Introduction 
1. Jesse Fister 

a. City Carrier for 4 years in Missoula, MT 
b. MA Transpersonal Studies — emphasis Leadership and Conflict Transformation 
c. Permaculture student.  Own six acres of hobby farm.  

i. (Permaculture= permanent agriculture) 
 
Three main market forces—why now? 
1. Recent events: 

a. December 2015—Paris Convention on Climate Change.  President Barack Obama one of 193 
to sign. 

b. March 2016—Gallup Poll says 64% of Americans worry about global warming a great 
deal/fair amount. 

c. October 2016—atmospheric CO2 permanently exceeded 400 ppm.  Called a “tipping point”. 
2. The “green” movement: 

a. Big industries sensitive to climate change issues.   
i. USPS a “big contributor.”  In 2012, responsible for 12.06 million metric tons CO2 

equivalent.  But we can manage this. 
b. “Go green” propaganda. 

i. Messages on our envelopes:   
1. “Go Green! Go Paperless!” or “Save a tree!  Sign up for e-statements.”  

Translates to lost revenue we can recover. 
c. Consumer choice. 

i. Is Global Warming real?  Doesn’t matter.  Let consumers decide. 
ii. Fact: climate change is frightening to many people.  Carbon stamp empowers 

people to make a meaningful vote with every letter. 
3. New research and technology 

a. Carbon Farming 
1. What is carbon? 

a. Building block of life. 
2. Where is carbon found? 

a. Atmosphere 



i. Fossil fuels put carbon into atmosphere. 
ii. Currently 200+ billion tons in excess.  The cause of “global warming” 

b. Trees and plants 
c. Soil 

i. Pages 49-50 from Priority One by Allen Yeomans (2005). 
The Carbon Sequestration Stamp 

3. A semi-postal stamp carries a small additional surcharge.   
4. Precedents: 

a. Breast Cancer Prevention Stamp and Endangered Species Stamp 
i. Cost: 60¢. 

b. Carbon stamp estimate: +3-4¢. 
c. Additional surcharge increases net carbon offset. 

i. How about net positive? 
5. The idea: 

a. Bill Mollison’s Permaculture: A Designer’s Manual 
i. 576 page textbook weighs 53 oz.  It says: 

“Each volume of this work carries a surcharge of 50¢ which will be paid 
by Tagari Publications to the Permaculture Institute.  The Institute (a 
public trust) holds the funds so generated in trust for tree-planting, and 
from time to time releases monies to selected groups who are active in 
permanent reforestation.  In this way, both publisher and readers can 
have a clear conscience about the use of the paper in this volume, or in 
any book published by Tagari Publications.  Our trust funds are open to 
receive any such levy from other ethical publishers.” 

ii. Excerpt from Eric Toensmeier’s: Carbon Farming Solution 
6. Revenue: 

a. The Carbon Stamp encourages people to send more letters.  It solves the ethical 
dilemma. 

b. Each new letter acquired is 100% gross revenue. 
c. Example: 

i. US Population over 318 million. 
ii. If 1% population sent one additional letter per year: 

iii. 1.5 million in gross domestic revenue. 
iv. 1.8% of 2015 controllable income. 

 
Implementation 

1. Megan Brennan explained this requires congressional approval. 
a. Smith Work works on congressional/USPS issues. 

i. Referred by Ryan Zinke’s office 
2. Requiring further research: 

a. Trust fund  
i. Who receives the funds?  How are they used? 



ii. Contact the Permaculture Institute. 
b. Cost analysis and price-point.  Elucidate soil sequestration numbers for marketing.  

Other considerations are business as usual. 
c. I would like to carry this initiative forward. 

 
Conclusion 

1. Pony Express. 
a. 1860-1861, Pike’s Peak Express company riders carried mail 1966 between Missouri and 

California at the opening of the civil war. 
b. Relay stations and young men on horses cut mail delivery times from 20-30 days to only 

10 days. 
c. Carried urgent messages of: 

i. Abraham Lincoln’s election 
ii. First Shots fired at Fort Sumter  

iii. A San Fransisco newspaper editor at the time on the importance of Pony 
Express: “One by one the chains of darkness and desert are broken and we are 
brought nearer and nearer to our bretheren on the other side of the continent. 

d. We were the heroes then.  Let’s be the heroes again. 


